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Abstract

Currently, there is no denying that Chinese tourists are a group of tourists who
have a strongly influencing on Thailand's tourism industry. The number of tourists visiting
Thailand is continually increasing. As a result, tourism is still the main foreign exchange
revenue for Thailand’s GDP. This is especially true in Phuket which has a great location
with an attractive culture, beautiful beaches, rich culture, unique local food and
comfortable accommodation. According to this reason, Phuket has become a global
tourist attraction for holidays, business, visiting relatives, education and sampling street
food for tourist. Thus, the tourism industry in Phuket supplies huge revenue to the local
community. The purposes of this study were 1) to investigate the Push and Pull Factors
Motivation that influencing Chinese tourist who travel in Phuket. 2) to analyze travel
motivation of Chinese tourists visiting Phuket. This study was conducted in 2019 using in
the quantitative survey, 400 questionnaires were distributed.

The research results are beneficial theoretically and practically. The motivation of
tourists consists of push factors and pull factors, which are as follows: 5 Pull factors
which are 1) the basic factors of tourist attraction 2) Outstanding activities 3) Service
ability 4) Highlight of tourist attractions and 5) physical diversity. As for the Push factors,
consisting of 3 components Which are 1) The objectives of travel 2) Special interest and
3) The experience gained from tourism. Hence, the result of this study can be useful for
local government department and Private sector to develop tourism plan of Phuket
tourism planning and to create the better high standard of product and service of
tourism in Phuket that suit for Chinese tourist. Moreover, this will contribute to a higher
level of GDP generated for a country in the further.

Keywords: Motivation, Pull factor, Push factor, Chinese tourists, Exploratory factor analysis
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